Once you
know how...

Columbus

Optimizing costs, pricing, promotions and sales

O Maximizing margins in food manufacturing is a complex operation impacted by the weather,
special events and competitor activity. Food manufacturers capture vast amounts of information
throughout the supply chain to gain insight, control and predictability using Microsoft Dynamics
365, Azure machine learning and Power Bl that turn data into actionable intelligence.
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PREDICTIONS ABOUT WEATHER, EVENTS, DEMOGRAPHICS AND COMPETITORS
ENABLE MANUFACTURERS TO SET PROMOTIONS BASED ON DATA TRENDS
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MARGINS THIS POWERFUL INSIGHT ENABLES
COSTS MANUFACTURERS TO LOWER
COSTS, INCREASE MARGINS AND

DELIVER WHAT CUSTOMERS
WANT, WHEN THEY WANT IT

find out more: www.columbusglobal.com




